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Background: Mode effects paradigm
N

A Concern about the potential for survey mode to affect data collection is well established.
e.g. Deming 1944, Groves and Kahn 1979

A There is an extensive literature on mode effects in web administered surveys, comparing them
to face to-face and telephone surveys.

e.g. McCabe, Boyd et al. 2002, Link aMbkdad2005, Shin, Johnson et al. 2012

A A growing literature is emerging on device effects. This has typically followed in the mode
effects paradigm comparing mobile versus desktop responses.

e.g. DeBruijne and Wijnant2013, Ferneeand Sonck2013, Mavletova2013, De Bruijne
and Wijnant2014, Lugtigand Toepoel2015, Struminskaya Weyandtet al. 2015, Reuvilla,
Toninelliet al. 2016, Couper and Peterson 201’ Keuschand Yan 2017, Revilla 2017,
Revilla and Couper 2018




Background: Survey interface

RESEARCHEFR RESPONDEN

INTERVIEWME

In a face to- face survey the interviewer acts as the interface between the
researcher and the respondent. If individual characteristics of the interviewer
affect the survey interaction then biases may emerge.




Background: Survey interface

RESEARCHEFR RESPONDEN

In mobile and web surveys this interfacing role is fulfilled by the device the responden
uses to participate. With good programming and testing we would hope for minimal
device effects, but the extent to which this is true is largely unknown.




Research questions

RQ 1 . What proportion of the variance in data quality indicators can be attributed to
* the device model used to participate, and what proportion to the respondent”

RQZ " Are specific device characteristics associated with data quality indicators?

RQ 3 . Do any associations between device characteristics and data quality indicat
*remain after controlling for respondent characteristics?




Spending Study 1: Study design

A UnderstandingSocietyinnovationPanel
Stratified, clustered random sample of HHs in GB

A Adults aged 16+ invited to download spending app For more information see the User Guide:

Invitation by letter and emanvith reminders )
Jackle A., Burton, J., Wenz, A., & Read,

B. (2018). Understanding Society: The
A Array of incentives UK Ho_usehold Longltudlna! Study.
Spending Study 1,User Guide.
Colchester: Institute for Social and

50p per day the app was used Economic Research, University of Essex

£10 for usingthe app for full month
, . https://www.iser.essex.ac. uk/flIes/prolects/householc

AUsing respondent Es own s MafadcelsPeRiREuUs@ Guidk. RiP
IOS or Android

A Fieldwork: OctDec 2016

Use app fora month

Unconditional £2 vs £6 experiment




Spending Study 1: Data collection k

) A Data collection using an app




Spending Study 1: Data collection

A Data collection using an app

Please choose the type of submission you wish to transmit

from the options below. A E nter d ata by "
If you have a receipt image you wish to transmit, tap on

'Submit a receipt'. Taklng phOtOS Of I’ecelptS
If you have a purchase to transmit without a receipt Su bm Ittl ng pu rChaseS Wlthout recel pts

image, tap on 'No receipt'.

If you have not made any purchases today, tap on Reportl ng a day W|thOUt Spend I ng

'Nothing bought'.

Please select one option only

Submit a receipt
No receipt

Nothing bought




Spending Study 1: Data collection

A Data collection using an app

Please follow the guidelines below when photographing s

A Enter data by:

1. Make sure the image (or images) contains the whole

receipt from top to bottom, including the store name, all Takl ng photos Of recel pts

listed items, the total spend and the date of the trip. If the

receipt is double-sided please also capture the back Submlttlng purchases Wlthout recelpts
et readable o andhatihe Reporting a day without spending

3. If you wish to blank out any credit card details please do

so, but please do not cut off the bottom of the receipt as

often this includes the date and time of the trip which is A
very important to us

Respondents were provided
with guidance on how to take
Feceipt s long we suggeSt 1o old it n hef and toke one photos of their receipts

photo of the top and another of the bottom.

Press Next to send us a receipt!




Spending Study 1: Data collection

A Data collection using an app

Please follow the guidelines below when photographing s

A Enter data by:

1. Make sure the image (or images) contains the whole

receipt from top to bottom, including the store name, all Takl ng photos Of recel pts

listed items, the total spend and the date of the trip. If the

receipt is double-sided please also capture the back Su bm Ittl ng pu rChaseS Wlthout recel pts

2. Ensure the image is as clear as possible and that the

text Is readable Reporting a day without spending

3. If you wish to blank out any credit card details please do

so, but please do not cut off the bottom of the receipt as
often this includes the date and time of the trip which is A
very important to us

Respondents were provided
with guidance on how to take
Feceipt s long we suggeSt 1o old it n hef and toke one photos of their receipts

photo of the top and another of the bottom.

Press Next to send us a receipt! D

Up to four pictures per receipt
could be submitted.




